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Paper IV
INTERNATIONAL K

i. Introduction - Nature, Definition scope of Internations Marke-
ting, Domestic vs International . Marketing stategy of
MNC's. ®

ii. Product Planning for Interna rket - Product Mix, Brand-
Ing, Packaging, Quality isuyesWAfter Sales Service.

iii. International Pricing - Fagtors fluencing International Price,
Pricing process and M

iv. Promotion and Di 0 thods of International Promotion,
Advertising, Inte%nbuhon Channels.

v Export Policy an@\P s In India - Exim policy, Trends in
Indian Foriegn Apen pricing, Export Finance.
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